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He3aMeTHO MONOXWUTL OAHY M3 MOHETOK B KapmaH nupkaka. [o3xe, Korga nokynartenb Oyaer
MepuTb KOCTIOM YXe AOMa, OH HaliieT MOHeTKy, obpafyeTcs, 0053aTeNbHO pacCcKaxeT 06 3TOoM
CBOMM [py3bsIM W 3HaKOMbIM. Elle 6bl, HaiiTW 30M10Ty0 MOHETY B KapMaHe TOMbKO KymnaeHHOro
nnpKaka.

3afymka 6blna XOpoLUeid, W pacyeT LUeN Ha BMPYCHOe pacnpocTpaHeHue WH(popMauum o
4yfo - TMOKYyMKe W WHTEpeCHOM MarasvHe. HO B MepBblii MecAl, Mocne 3anycka Takoro
JKCNepuMMeHTa NPofaxn OCTaIMCb Ha MeCTe, U faxe HeMHOro ynanu. Kak rosoputcs, HyXHO
YMeTb XJaTb, U YXKe yepe3 2 MecsLa peknama fana o cebe 3HaTb. [pofaku marasuHa BbIpoCcau B
4,5 pasa, 1 MonBa O AaHHOV CeTW NoLuna no BCeMy ropogy. VIHTepecHbIi adekT, He npasaa nn?
KT0-TO MOXeT ckasaTb, YTO 3aTpaTtbl Ha 1000 MOHET, Ha MOKPbITUE UX CepebpoM 1 30/10TOM - 3TO
Hemasible fieHbri. MoBepbTe, YTO Takoe BNOXKEHWE W 3((eKT, KOTOpbIi OHO MPUMHECNo, NyuLle,
HeXxxenn nobas CTaHfapTHasA peksama, KOTOPYHo Bbl eKeJHEBHO BIAMTE Ha yNMLIaX CBOEro ropoga.

BTopas uctopus cBsi3aHa C pectopaHHbIM 6usHecom. B CLUA oanH 13 BnagensbLeB ceTu
3HaN OfiH VHTepPeCHbIli ceKpeT. OH TPaTWA Ha MapKeTVHT B [eCATKM, & TO U B COTHW Pa3 MeHbLLE,
4eM ero KOHKYpeHTbl, HO B pecTopaHax Bcerga 6bl10 MHOXECTBO /t0fei, 6onbluve 3akasbl, O ero
CeTW roBopwunn, W TonbKo nyullee. Kak e aTo yganocb? CekpeT npocT. Kaxgplii pas, korga
6U3HeCMeH OTKPbIBa/ HOBbI PecTOpaH, OH yCTpauBai rPaHAWO3HbIA (ypLUeT, Kyfa npurnawan
pa3MyHbIX Ntofieid. Ho OCHOBY MpUrNalleHHbIX COCTaBNANM napukmaxepbl. MOXeT BO3HUKHYTb
BOMPOC, a MoyeMy WMEHHO napukmaxepbl? [aBaiiTe gymaTb noruyHo. PaboTa napukmaxepa
cBA3aHa ¢ nofbMu. OH X CTPUXET, MpW 3TOM [e/UTCA BCEMU CBOMMMW BreyaT/IeHUsMU, YTO-TO
pacckasblBaeT, 4TO-TO cOBeTyeT. [locne OTAMYHOTO Beyepa, LUMKApHOTO YXUHa, GecrnnaTHoii
BbINWBKM MapuKMaxep NPUXOAUT Ha paboTy v HaYMHaeT BCEM CBOMM K/MEHTaM COBETOBATb HOBbI
pectopaH. Mpuyem fenaeT OH 370 OT Aylwn. Kak npasuio, OfHUM [HEM BCe He 0OXOAMTCH, U
naprkmaxepbl eLe HeCKOMbKO HefleNb PacckKasblBasi BCEM CBOWUM MOCETUTENAM O TOM, Fe MOXHO
XOPOLUO NPOBECTU Beyep.

BOT Takasa KpeaTuBHas peknama nofmyyanacb. V1 onsTb e, TyT 3afeliCTBOBaHbl CXeMbl
BMPYCHON peknambl. BU3HECMEH TOMbKO B3AepHYN pblyar, 3amycTui MexaHu3M, a [fa/bliue Bce
MOLL/IO CBOMM MNyTEM.

MocneaHss ncTopus cBsA3aHa Y)Ke € HawuMm npeanpuHumarenem Hukonaem LLycToBbIM.
Celiuac KoHbsK «LLlycTOB» ABNSETCA OTAMYHbIM BGPEHAOM, My MHOFMX OH Ha cnyxy. Ho kak Bce
HaumMHanocb? UTO CTano nNpWuYMHOM TOro, 4TO ceivac «LLycToB» - 3TO Xopowwuii K
3anoMuHatoLLmiica 6peHa?

B Hauane 20-ro Beka Hukonaii LLIycTOB pelumn NpoBecT! UHTEPECHYH peknamy. OH HaHsn
[leCATOK CTY/IEHTOB, KOTOpPbIE XOAWM MO MECTHbIM TPaKTUpam W 3aKasblBa/ii KOHbSK «LLlycToB».
ECTecTBeHHO, YTO B TpaKTMpax 3TOro KOHbfKa He 6blf0, Beflb OH TOMbKO-TONLKO MOABMCA Ha
PbIHKE, Y HUKTO O HeM He 3Han. B cnyyae oTKasa CTYAeHTbl Aebompuan, ycTpansaim crnopsl 1
faxe gpaku. B pesynbTtare 06 3TUX COOBLITUAX HaYain NUCaTb raseTbl, KOTOPbIE paccKasbiBanu O
noTacoBkax B 6apax 13-3a TOro, YTO K/IMEHTaM He HaNvBaau OTAINYHBIA KOHbAK «LLlycToB».

Tak HEeHaBA3uYMBO W WHTEPECHO MOCKBMYM Y3HaAM O HOBOM O6peHfe ankorons, W,
€CTeCTBEHHO, MHOTMe 3aX0TeNn y3HaTb, YTO X 3TO 3@ KOHbSK TakoW, 4TO M3-3a HEro faxe MOXHO
[ipaKy yCTpouUTb B TpaKTUpe.

BbiBog. Kak BuauTe, kpeaTuBHas 1 MHTEPECHas peKnama MOXET CTaTb 3a/0roM YCreLwwHoro
6u3sHeca. B Halle Bpems peknambl OrpOMHOE MHOXEeCTBO, U 60/bluas YacTb ABAETCA COBEPLUEHHO
He apheKTUBHON. ECnmn Bbl AECTBUTENBHO XOTUTE, YTOObI O BalleM [ene 3aroBopuan, 4Tobbl Bac
y3HaBanu, 4TOObl Has3BaHWe Balleii KOMMaHWW BbI3blBA/I0 TONLKO MPUATHblE accouuauuu, TO
nofoiianTe K peknaMe C 0COObIM «BKYCOM», [yMaiTe LuMpe, [yMmaiiTe He CTaHZapTHO,
nocrtapaiTecb yAWBUTb UMM AaXe LIOKMPOBaTb MOTeHLManbHOro nokynatens. Jliogeii ceityac He
MHTEPeCYHOT 06bI4YHbIE KOPOBbI, HO EC/IN Ha Y/nLax ropofa nossuTCca (ronetosas Koposa, TO 3TO
NpWBNEYET BHUMAHME ThICAY.
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COBPEMEHHAA PEK/TAMA

PeknamHas AeAaTeNbHOCTb CBOMMW UCTOKaMM yXOAWUT Fy60KO B UCTOPHIO, eLLg BO BpeMeHa
CyLLECTBOBaHUA fpeBHell PuMckoi umnepun. Peknama B TO BpeMms NpenofHoOCMiach Yalle B
YCTHOI thopme, Befb TorAa 6bi10 O4eHb Mano NOAeN, YMEKLWMX, YATaTb, TO eCTb 061afaroLLmnx
6a30BbIMV OCHOBaMW rpaMoTHOCTM [1].

Ha cerogHsWHWA feHb peknama SBASETCA rNaBHbIM CMOCOGOM NPOABUXEHWS YCNYr W
ToBapoB. [ns noTpebuTens >ke peknama SABASETCA WCTOYHUKOM PasfiWMyHOi  MH(opMaumu,
6ONbLUMHCTBO M3 KOTOPOIA ABNSETCS MONE3HOM, Bedb YeNOBEK Y3HAeT YTO-TO HOBOE O AOCTUXKEHUAX
B KOCMETUKe, MeauLHE, NHDOPMALMOHHbIX TEXHONOrMAX U T.4. [2].

Peknamy, B 3aBYCMMOCTM OT €€ LiefleHanpaBneHHOCTU, KNacCUrLMpYoT Ha KOMMEPYECKYHO
1 coumanbHyto [3].

CoupanbHas peknama npefHasHayeHa VCKIUNTENbHO ANS HEKOMMEPYECKUX W COLManbHO
nonesHbIX 3agay. E€ dyHKUMA - 3TO MpuBNeYeHVe OOLLECTBEHHOr0 BHUMaHUA K PasnyHbIM
npo6bnemam coumanbHOro xapaktepa. OCHOBHOM €€ 3afadveil ABNAETCA BAMAHWE Ha CO3HaHWe
Ntofield, NX NOBefieHNe, YTOObI CNOABUTHYTH UX K aHanM3y U NePeoCMbIC/IEHNIO BPeAHBIX AeVCTBUIA,
HeaKTyaslbHbIX CTEPEOTUMNOB, KOTOPble HEraTUBHO CKa3bIBAIOTCA Ha YPOBHE XM3HW, NPENATCTBYA UX
KyNbTYPHOMY W COLMaNbHOMY pa3BuTUIO. MNaBHbIMW 3aKas4ynkamy NOAOGHON peKnambl BbICTYNaloT
HEeKOMMepYeckve YacTHble WM TOCYAapCTBEHHbIE OpraHu3auumn, KoTopble 06eCrnoKOeHbl CyabOoi
yenoseyecTBa. CTOMT CMpaBef/MBO OTMETWUTb, YTO B MOCMEAHME TOAbl HEMano KpYMHbIX
KOMMepYeCKMX KopnopaLuii, B YaCTHOCTU MeXYHapoAHbIX KOMMNaHWiA, BKNaAbIBaloT (hHaHCOBbIE
CpefcTBa B COLMaIbHO OPMEHTMPOBaHHYH peknaMy. Takum 06pa3oM, OHM MOBbILIAIOT CBOI
UMUK, Co34atoT 60/ee NO3UMTUMBHOE 0 cebe MHeHMe B obLecTse [1].

Kommepueckas peknama - 3To Havnbonee pacnpocTpaHEHHbIN B Hallle BpeMs BWA PeKnambl,
Lenb KOTOPOM 3aK/ioyaeTcs B CTUMY/NMPOBaHWM WHTepeca noTpebuTens. 3a CYET peknambl
npesnpuaTAe ycKopsieT TeMmnbl CObiTa NPOAYKLMW, YCAYr, a 3HauuT, YBeNu4MBaeT MoKasaTenu
npubbInbHOCTY [3].

Bnarofapsa npaBuNbHOMY WCMONMb30BAHWIO peknambl NPeAnpusTAe CNOCOGHO He TOMbKO
YBENNYMTL TeMMbl MPOAAX, HO W pewwTb TakuWe CTpaTernyeckume 3afadn, Kak CcO3AaHue
NONOXWUTENBLHOrO MMUAXA ero TOProBoi Mapku Ha NOTPeGUTENbCKOM PbiHKe. Peknama siBnsetcs
3(hheKTVBHLIM  CPEACTBOM, MO3BOMAIOWMM  MPEANPUATUIO BbDKWTb Ha pbIHKE B YCNOBUSX
MOCTOAHHO KOHKYPEHLM W BOWHbI 3a noTpebuTens [4].

MoMMMO BCEro CKasaHHOro, peknaMmy MOXHO TakXe KnaccuuuupoBaTb OTHOCWTENbHO
crocoba nepefadyn peknamHon WHgpopmauun. Ha ynuue, Hanpumep, MOXHO YBWAETb Hemaso
Hapy>XHO peknambl B BWAE Pa3/IMYHbIX MarasvHHbIX BbIBECOK, CBETOAMOAHbLIX MaHenen wu
peKNaMHbIX LUMTOB. PeknaMHble PUCYHKM W HAMNNCU MOXHO OOHapY>XWTb Ha 60MbLUMHCTBE BUAOB
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06LLECTBEHHOTO  FOPOACKOr0  TpaHCMopTa, Hanpumep Ha Tponneiibycax, TpamBasx Wam
MapLUpYTHbIX aBTobycax [5]. MpenmyLLecTBOM Takoii peknambl ABASETCS eé HU3Kas CTOMMOCTb A5
3aKa3umka. CambIMM e 3PheKTUBHLIMU 1 AOPOTrOCTOALLMMMN A8 PEKNaMOAATeNs MHCTPYMeHTaMu
B/MAHUSA Ha MHEHWe NoTpebuTeneid ABAAKOTCA paguo, npecca, VIHTEpHET u TeneBuieHWe, KOTOpbIe
0C06EHHO MHTEHCUBHO MCMOMb3YeTCA AN PeKNamMHbIX Lienei.

Bce BbllwenepeyncieHHble CMocobbl [OHECEHWA [0 YIWeA W rna3 MnoTeHUMaIbHbIX
nokynareneii peknamHoi MHopmaLuy ToNbKO TOra pe3ynbTaTVBHbI, KOrAa MHGopMaLus YTKO 1
rpamMoTHO cokycuposaHa. Cama >ke peknamHas WH(opmauus Ao/mMKHA ObiTb MpernogHeceHa B
Nerko ycsanBaemoii (KpaTKoCTb 1 TOUHOCTb uaen) dopme [1].

OyeHb 3(h(heKTMBHa B Halle BpeMs KpeaTwBHas peknama, HO MpyM 3TOM HeobXoanmo
YUMTbIBaTb, YTO VMEHHO CTaHOBMTCH OOBEKTOM peKIaMupoBaHWs M Ha KOro paccyuTaHa fjaHHas
peknama. VIMEHHO MO3TOMy HE06X0AMMO MOOYI0 peKIamMHyt0 KOMMaHWI0 MiaHMpOoBaTb OYeHb
fetanbHo [4].

Cnucok nuTepaTypbl:
1 http://files.lib.sfu-kras.ru/ebibl/umkd/32/u_lectures.pdf
2. http://rn.pidruchniki.com/1809082635559/marketing/mesto_reklamy_zhizni_obschestva
3. https://ru.rn.wikipedia.org/
4. http://virtuos.ru/sovremennaya-reklama
5. httD://iwww.nazavkin.ru/AD/adv.htm

Lahlou Zouhair,
CreyTYu3, rpynna 1741/1.
HayuHbIi1 pykoBoanTenb: MnbuHa W. A., K.Chounon.H.

PUBLIC RELATIONS AND MARKETING

Marketing is the management process through which goods and services move from a
concept to the customer, the American Marketing Association (AMA) Board of Directors
defines marketing as the activity, set of institutions, and processes for creating, communicating,
delivering, and exchanging offerings that have value for customers, clients, partners, and society at
large. It’sa support to the process of selling, which can be shortly described as the process of
meeting demand. Marketing plays a pivotal role in any company by driving awareness, creating
demand and making differentiation.

Public relations is the way organizations, companies and individuals communicate with the
public and media to generate goodwill. Here’s how PRSA (Public Relations Society of
America) defines PR: “[Public relations] helps an organization and its publics adapt mutually to
each other. Public Relations broadly applies to organizations as a collective group, not just a
business; and publics encompass the variety of different stakeholders.

While Public relations centers around the public, marketing gets specific - looking to add value to
customers, clients, and partners - before looking to influence and educate the public. Both of these
management tools are valuable but they are certainly not interchangeable.

To understand why marketing is such a great influence, we need to understand first its importance.

The primary and most important benefit of marketing is brand recognition. Marketing
strategies imprint a brand in the minds of customers. This ensures creating the demand rather than
seeking out the customers.Once a brand has established its customers, marketing enables it to win
the loyalty of customers. This is essential so that the company does not lose parts of market due to
new marketed products.

Marketing strategies allow a business to aim on potential and actual customers. Instead oftrying to
force a product or service on unwilling customers, marketing helps to directlytarget customers who
have the real need.
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By marketing a product, we provide information about it and knowing a brand better ensures
that customers will come to trust it better, the features of a product are used to market a product. It
is this same information that will attract customers.

By promoting a product or service through effective marketing, a business can promote its
sales and reach its customers faster, same time it will help reduce the break-even period of a
business.

Marketing encourages new customers to seek information about the brand. By making a
product seen and heard frequently, a business also increases the chances of word-of-mouth referrals.
The chances of suggesting an often-seen product is higher when compared to something that people
do not see frequently or are unaware of.

The various means of marketing a product can also act as a means of clearing inhibitions or
misunderstandings about the quality or nature of a product or service. Often, marketing can become
an effective tool in clarifying misapprehensions relating to a brand.

Nowadays the interaction with customers has become a key focus of marketing. Direct
mailing, personal selling, telemarketing, emailing and social media are promotional tools companies
use to get a direct audience with customers.

Like any investment, marketing should produce bottom-line profits, but not all marketing
efforts do. So the return of the investment should be measured on various marketing initiatives
relative generally to its goals and costs. Advertising is also a tool used to attract customer attention
and interest, same time to persuade customers to buy. By following up customer service and
relationship monitoring one-time buyer can be converted into long-term and loyal buyer.

Effective marketing allows a business to reach its potential customers by fulfilling their
needs at the right time. But, however effective or efficient a marketing strategy is, the success of a
business will depend on the quality of the product or service it offers. Therefore, only a quality
product marketed in the appropriate manner through an effective channel to reach its potential
customers at the right time can achieve success.

Public relations offers many benefits not found with other promotional tools for example:
Marketing.

First, PR is often considered a highly credible form of promotion. Public relations key points
is helping to establish credibility for a product, company or person in the minds of targeted
customer groups by influencing a third-party —the media. Nowadays customers are more cautious
when spending money. Studies show that PR has 7 times more credibility among consumers than
advertising. Because advertising and PR are different tools, the customers give more credibility to a
business when they see it in the media compared to seeing it on ads or billboards.

A well-structured PR campaign can result in the target market being exposed to more

detailed information about the product or service than they receive with any other forms of
promotion. That is, media sources provide more space and time for explanation of a product.
The public relation’s media placement that companies receive is long lasting. As people and
businesses stumble on the PR, it will still be effective at generating leads. PR isn’t just promoting
an item or a special. PR takes the entire company and enlighten it. This helps create an image of the
company and possibly create more well-rounded patronage. Effective PR leaves your company with
a positive image, which is always helpful in the future.

Also depending on the media outlet, a business story may be picked up by a large number of
additional media, and getting shared on many locations either national or international.

Finally, in many cases public relations objectives can be achieved at very low cost when
compared to other promotional tools. This is not to suggest public relations is not costly, but in
comparison to the direct cost of other promotions, specially advertising, the return can be quite
high.

After understanding what is marketing and Public relations, also their benefits, we can
clearly see that there is some differences between these two powerful tools.

The traditional view is that marketing exists to sense, serve, and satisfy customer needs at a
profit while public relations exists to produce goodwill in the company's public.
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http://files.lib.sfu-kras.ru/ebibl/umkd/32/u_lectures.pdf
http://rn.pidruchniki.com/1809082635559/marketing/mesto_reklamy_zhizni_obschestva
https://ru.rn.wikipedia.org/
http://virtuos.ru/sovremennaya-reklama
http://www.nazavkin.ru/AD/adv.htm

MUWHYBLUWX BPEMEH, ecnn Gbl He ycepaHas paboTa Hebe3pasIMUHbIX K CBOel KynbType ntogeii? Ham
€CTb YeMy Moy4mnTbCs Y APEBHUX.

Tem aKTyanbHee BCTaeT BOMPOC HEXBATKW MPO(ECCMOHANbHLIX KagpoB. A MpefcTosLiee
CNVsiHVe NPOMUNBLHOIO M3[aTenbCKo-NoNMrpatiniyeckoro TexHNKyMa, KOTOpbIi BOT yxe 6onee 85
NeT C YCNexoM BbIMyCKaeT CheuuanncToB BbICOKOrO Knacca B Clepe M3[aTenbCckoro fena u
nonurpauyeckoro MpousBoACcTBa, C Konnemxem CTPOMTENbHOW WHAYCTPUM W FTOPOACKOro
X03A/iCTBa TONLKO NOA/MBAET Mac/na B OFoHb. UTO e X/EeT Bnepean nsaatenbckoe Aeno?.. Kakoro
KayecTBa KHWUrM 6yAyT CTOATb Ha MOJIKaxX HalMx MarasuHos? YTo cmoryT nofapuTtb CBOEMy
unTaTento feTuila cTpouTeneli - Hegousgateneid? BygeT AM 3TO TONbKO KPEnKo «CKONOYeHHas»
o6onoyka 6e3 fywn, WM Ke YyAecHbIi Mup, NpuayMaHHbIi aBTopoM, OyfAeT nepeHeceH
3a60TNMBLIMM pyKamu u3gaTeneii-cneuuanmcToB B HallM ymbl U cepaua?.. Begb Kak rosopun
aHrNMACKniA nnucatenb Y. Tekkepeit: «KHUrKM mpocBewatoT AyLly, MOAHUMAKOT W YKPennsaoT
yenoseka, MPoOGYXKAAT B HEM Nlyyllne CTPEM/EHMs, OCTPAT ero ym U cmaryaloT cepgue» [1].
WHaye xpeT Hac uctopua u3 denbeTtoHa A. W. PaiiknHa: «[om 60nbLUOi, Hapogy MHOro, a
MOroBOPUTL... HE C KEM».
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